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First of all I would like to thank everybody 
for the overwhelming positive response, 
which our team got for the first two edi-
tions of the ADVANTAGE MAGAZINE. This 
encourages us a lot to intensify the work 
to develop this media into a active com-
munication tool with all of you. The year 
2009 has been a very challenging one for 
the economy as a whole, for people around 
the globe and for our company. The unpre-
cedented financial crisis has put questions 
on the table of the society still to be solved, 
and the impact of that crisis to the daily life 
is far from being over. Some values, artifi-
cially created in the worldwide community 
have to be redefined and implemented to 
avoid things with such magnitude will hap-
pen again, at least if they are self-made. 
During this crisis, we where very proud to 
observe, that the long term strategy of our 
company has really paid off. Based on our 
core values, which are all found in the let-
ters of our ADVANTAGE, we where able 
to overcome the crisis very fast and have 
produces extraordinary positive resulted in 
the second half of 2009, outperforming the 
market and reporting historical records in 
sales and profits. Other than some of our 

Dear readers,

main competitors in the market we did not 
lay off people, but used free capacities for 
training and upgrading qualification and 
production processes. We did not shut 
down facilities, but opened new ones, like 
the assembly plant at Zhafir in Germany. 
And – most important – we intensified our 
R&D work and innovation, resulting in new 
product offerings, which will be discussed 
in this magazine as well.
 
We are well prepared for the challenges of 
2010. The first three months where again 
record breaking ones in every aspect and 
we are looking forward to two huge events 
to communicate with you – the Chinaplas 
in April and the K-Show later this year in 
Düsseldorf. We will display new products 
there to show our continued commitment 
to Innovation and the concerns of recourses 
saving.
 
I hope to meet you at one of those events, 
either in Shanghai or in Düsseldorf,
 

Sincerely yours, 
Prof. Helmar Franz
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Chinese spirit meets global 
challenges
4 years ago, Haitian International was listed and created its multi brand strategy. There was an impressive 

change which was important to become a real market leader and an interntional player in the plastics industry. 

With the focus on innovation and a clever long term strategy, the management could present in 2009 the best 

sales result in the 43 years history of Haitian. We asked the top managers Mr. Zhang Jianming, Prof. Helmar Franz 

and Mr. Chen Weiqun what makes Haitian International so special.

Inreasing sales in times of crises. Seems 
to be an outstanding position in the 
market. But what makes the Group 
so special? The ADVANTAGE editorial 
team is very proud to get the opportu-
nity to talk with the top management 
of Haitian International: 

The IPO in 2006 was an important step 
in the development of the company. New 
opportunities to cooperate with global ac-
ting customers and a consequently broader 
view and perspective in various directions 
in the daily business. Combined with the 
long term strategy in focusing on innova-
tion, which resulted in a three brand stra-
tegy to address customers needs in a better 
way. This was the basic for the success of 

recent years. It challenged the employees 
and the management to develop their skills 
and qualification, to upgrade the processes 
in the company at all levels and to intensify 
the R&D work. Opposit to the economical 
situation, Haitian International invested a 
lot of energy and money in R&D. 

Keep innovation at high speed

Mr. Zhang Jianming, the CEO of Haitian In-
ternational explains: „Opposite to cycles in 
the general economy and cycles in different 
industry there is no such cycle for R&D. It is 
very important to keep innovation at high 
speed, despite possible macroeconomic 
trends. As we all know, the recent financial 
crisis has not been created by the so called 

“real” economy, so one should be very ca-
reful to let such developments influence the 
R&D and innovation. We have worked hard 
to create a very healthy cash situation for 
our company and this allows us to even in-
tensify the R&D and training of employees 
in times of lower orders, like it has happe-
ned in the first half of 2009. We enjoyed an 
extremely successful second half of 2009, 
both sales and profits where at record high. 
This outstanding result has been achieved 
thanks to our strategy committed to our 
people. Because we had no lay offs during 
the crisis and used the time for training and 
the commitment to R&D and innovation. 
We had the right product available when 
the economy bounced back.“

„... plastics will be 
the material of the 
future ...“
Prof. Helmar Franz,  

Member of the board and  

Executive Director of  

Zhafir Plastics Machinery GmbH

„For us it is very im-
portant to keep inno-
vation at high speed.“

Mr. Zhang Jianming, Member of the 

board and CEO of Haitian International
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Strong position in China

The position in the domestic market has 
been the basis of the company. By analy-
zing the figures, presented by the Associa-
tion of the Plastics Machinery Industry for 
2008 and 2009, the Group could conclude, 
that their market share in China amongst 
the local suppliers has increased to 35%, 
however the largest move in the Chinese 
market they made in the share of the total 
consumption of injection molding machines 
including imports of such machine to China 
This share has increased from 16% in 2008 
to a sensational 25% in 2009. On of the 
conclusions to comment this figure is, that 
companies, operating in China have chosen 
more the Haitian International products in-
stead of formerly imported machines. This 
is clearly attributed to the machine bene-
fits.

The asian market power

„Asia is and will remain for a long time 
the dominant factor in our industry and 
this is mainly a result of the large popula-
tion here.“ Mr. Chen Weiqun, the General 
Sales manager for Export business confirms. 
„Plastics parts are mainly used in consu-
mer goods, like cars, consumer electronics 
and mobile phones, refrigerators, washing 
machines, air conditioners and household 

goods. It is also largely related to human 
related industries, like medical, packaging, 
building and logistics. Due to the fact, that 
there is a growing number of new consu-
mers, especially in China but also in India 
and other countries of the region. All be-
nefit from improved living conditions and 
growing purchase opportunities. Therefore 
there is a large potential for the develop-
ment of the plastics industry in Asia. At this 
moment the technology center of Asia is in 
Japan and Korea, however we see China 
picking up very fast and probably may over-
take the lead in some years.“

Overseas „think tanks“ still important

Prof. Franz explains: „We do not unde-
restimate the markets in Europe and North 
America at all. Those are still and will re-
main the locations for “think tanks” in our 
industry and in plastics in general this is also 
thanks to the large and very experienced 
capacities in scientific research at the uni-
versities in Europe and North America, but 
also in the research centers of some of the 
large plastics raw material manufacturers. 
We need to be close to that. To stay on 
top of current and future trends, which we 
need to observe to stay successful.“

„Asia is the dominant 
factor in our industry“

Mr. Chen Weiqun, General Manager  
of the export company  
Huanyuan Machinery

A Record-setting semi-anual year 2009  

in terms of sales and profit

1,889 1,936
2,060

1,634

1,375

2,486
(RMB Mn)

(RMB Mn)

19,613
21,439

25,130 25,085

The figures of China Plastics Machinery Indus-
try. 

Sales in total: - 0.2%

Domestic Sales: + 9.3%

Sales in total: - 0.2%

Domestic Sales: + 9.3%

Haitian International increased 28.9% from 
FY2008 to FY2009 in domestics sales, and in-
creased 4.5% from FY2008 to FY2009 in total 
sales, which has far exceeded the number of 
the industry.    
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... with the innovative energy saving machine solutions 

Take the Green Vantage

With the label „GreenVantage“, 

Haitian International will point 

out the importance of their  

focus on energy saving machine 

solutions. 



Live on Chinaplas 

2010 Booth No. E2J01
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Zhafir Venus Series

Tianjian Pluto Series

Haitian Talos Series

Haitian Pallas Series

The all-electric solution for precision applica-
tions. Parallel movements and a high speed 
injection unit for short cycle times. 
GreenVantage: Up to 70% energy effici-
ency

The cost efficient solution for simple standard 
applications. Mass production with a perfect 
industry chain achies the highest price-/per-
formance ratio. 
GreenVantage: Variable pump system

A combination of the outstanding energy 
saving features with even more speed and 
precision.
GreenVantage: Innovative servo motor

A real hybrid machine solution with the 
combination of hydraulic and electrical drive 
principles. Parallel functions and a hydraulic 
direct-pressure clamping structure.
GreenVantage: Hydraulic drives combining 
electrical and hydraulic principles
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The big success of Youde Automobile Electric Appliance (Haimen) Co. Ltd

„Our 3 main requirements:  
precision, precision and precision“ 

Youde Automobile Electric Appliance  Ltd. 
was founded in 2004 and has over 150 em-
ployees on their pay-roll. They deliver to the 
„big brands“ like Volkswagen, General Mo-
tor, BYD, JMC, Chery, Hyundai, Honeywell 
and AMP. The latter are one of the top 500 
worldwide. Youde handle more than 200 
tons of material per year and achieved in 
2009 a respectable 50 mil. RMB turnover, 
which means a 70% increase since their 
beginning.

Started from zero

„We started with 8 employees and our stra-
tegy was to promote our good R&D know-
ledge. And our focus war clear: design and 
produce connectors. We sent our product 
ideas to the customers and asked for their 
opinion. This convinced most of them“, 
remembers Mr. Ge Junfeng, the General 
Manager of Youde.

Currently Youde Automobile Electric Appli-
ance has three factories. One is for mold 
research and development, one is for in-
jection molding and one is for stamping 
and pressing. Because of the excellent or-
der situation at Youde, a new 27,240 qm 
workshop is under construction and will 
be ready by the end of 2010. The injection 
molding factory has more than 20 machines 
installed. Two of them are the energy effici-
ent Haitian Mars Series. The other big part 
is from Zhafir Plastics Machinery. 10 of the 
total 14 Zhafir Venus Series machines have 

just arrived in the factory and are already 
in production of connectors for the auto-
motive industry (PA and PP).

Part weight consistency 

Automotive connectors are critical in today’s 
cars, used to connect switches, wires, lights, 
electric motors, sensors, computers and 
plugs. Suppliers of automotive connectors 
must meet a variety of certifications and 
quality standards. The thin-walled connec-
tor itself must guarantee high performance, 
quality and reliability. Shot weight consi-

stency should be within +/- 0.05g and the 
part dimension within +/- 0.05mm. “There-
fore the part weight consistency with a mi-
nimum cycle-to-cycle variation is the main 
point. For the injection speed we are run-
ning in the middle level with  100 mm/s.”, 
the General Manager stated. The main de-
cision was clear: To go ahead with all-elec-
tric machines.

Venus under the scope

Before we ordered the Venus machines, the 
expert team at Youde made a comprehen-

In January 2009, China for the first time ever became the world’s largest auto market by volume. Youde Au-

tomobile Electric Appliance is one of over 9,000 automotive suppliers in China and focuses their production 

on thin-wall connectors in automobile electronic installation system. Mr. Ge Junfeng, the General Manager of 

Youde talked to us about this huge industry and its high level requirements. They took the decision to use the 

all-electric Zhafir Venus Series and ordered 14 machines.
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The big success of Youde Automobile Electric Appliance (Haimen) Co. Ltd
“To be accepted by 
the big automotive 
brands is mainly  
a matter of trust.”

Mr. Ge Junfeng ,  
General Manager of 
Youde Automobile

SHORT FLASH:

The Automotive Industry 
in China

sive research and a lot of comparisons. In-
cluding other all-electrical machines from 
Fanuc, Sumitomo and Toshiba. 
„We checked all machines for precision, 
speed, energy saving, reliable performance 
Finally we chose Zhafir. The Venus had an 
equal or sometimes better result than the 
other all-electrical machines. Second rea-
son was the price. The Japanese and Eu-
ropean all-electrical machine prices were 
150-200% higher than the Venus“, so Mr. 
Ge Junfeng.

A tense business

Third was the delivery time. „We can’t wait 
three to four months for a machine. Our 
manufacturing time is very tight“, mentions 
Mr. Junfeng and he also adds „important 
for us is that Zhafir has the advantage to 
be a member of Haitian International. This 
means an excellent after-sales service net-
work, which we know already from our 
two Mars machines. If we have a problem, 
the response time is very fast. If the pro-
blem can not be solved by telephone, the 
service people are promptly on-site to solve 
it. After such service visits we always receive 
a call to double check if the problem is sol-
ved. This creates enormous trust and con-
fidence for using their machines.“

Shot weight: 3.2 g

Material: PA66 21 spc

Cavities: 4

produced on a VE900/h

Shot weight: 7.2 g

Material: PBT 4520

Cavities: 2

produced on a VE900/h

Shot weight: 4.075 g

Material: PBT 4520

Cavities: 4

produced on a  

VE900/h

The number of cars in China is increasing ra-
pidly. In the opinion of some, urban transport 
systems based around the car have proved un-
sustainable, consuming excessive energy, affec-
ting the health of populations, and delivering 
a declining level of service despite increasing 
investments. However; many of these negative 
impacts fall disproportionately on those social 
groups who are also least likely to own and 
drive cars. Since November of 2009, China has 
the largest auto industry in the world. It pro-
duced 13.79 million units of automobiles in 
2009,compared with 10 million units in USA 
which formally used to be worlds No. 1. 
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The Swiss Noventa AG selects Haitian for their expansion in Thailand

Premium manufacturing in Asia

The Group of Noventa, based in Dipoldsau, 
Switzerland provides their customers with 
a high standard from design through to 
complete product assembly and packaging. 
With a wide range of services like product 
concept and design, tooling and equipment 
assembly. Over 300 employees are produ-
cing a yearly turnover of approx. CHF 72 
milion.  Their customers are well known 
brands like Bernina (sewing machines), Ge-
berit (sanitary) or Siemens (electronic savety, 
bulding automation). 
 
As the Asia region develops the manage-
ment believes they are well positioned to 
extend their business to those companies 
looking for premium services. “We are very 

pleased with the effort that has been provi-
ded by all the people and companies asso-
ciated with the setup of our new factory”, 
Mr. Besser tells with pride.

Close and available

More and more Noventa’s customers start 
to expand into Asia. Therefore it is import 
to be close and available for their produc-
tion requirements. The Swiss headquater 
selected Thailand because the country 
provides economic and political stability 
with access to a stable workforce. Mr. Bes-
ser underlines: “It was very important to 
maintain our company philosophy in a lo-
cation which extends our production capa-

bility. I believe we have brought our Swiss 
manufacturing culture to Thailand and this 
is represented in the design and layout of 
the new factory.” 

The Managing Director of  the Noventa 
(Thailand) Co. Ltd., Mr. Josef Sheuer, men-
tions to produce quality products for the 
customers requires means a carefull selec-
tion of the right processing equipment. In 
Switzerland Noventa uses European machi-
nery, but there was a decission to widen 
their  selection to include machines from 
Asia. Sheuer remembers: “We were not 
sure if this was possible for Asian machi-
nery manufactures. We were looking for 
a supplier who could provide equipment 

Founded in 1994, the Diepoldsau, Switzerland based company Noventa AG, officially opened their new Thailand 

manufacturing facility on the 3rd of February. Noventa provides design and manufacturing services to premium 

product companies in Europe. Noventa (Thailand) Co. Ltd. selected 9 of the energy saving Haitian Mars Series.
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The Swiss Noventa AG selects Haitian for their expansion in Thailand

of a high standard and meet our technical 
requirements. During the global financial 
crises, we have seen the machinery supplier 
market change, so we were carefull to se-
lect a supplier with stability and strategic 
plan for the future. 
„Our staff were surprised of a machine 
from Asia could provide similar functions 
and features, which they had seen on Eu-
ropean machines. After we tested the 
machine, our process engineers gave the 
machine the green light. Another important 
factor for our company is process monito-
ring. We found the Haitian machine was 
easily integrated into our existing system 
and can be monitored from our Swiss head-
quarters. This was important for the com-
missioning and technical support for the 
new factory.” so Mr. Sheuer.

Key point: Energy saving

The opportunity to supply machines to 
Noventa has been another testimonial to 
the suitability of Haitian machines for the 
technical molding sector of the market. The 
main focus of Haitian was to ensure they 
fully comprehended the technical require-
ment for their machines. 

One of the goals for Haitian is the global 
technical support network. The technical 
staff at Haitian Europe provided support du-
ring the preorder process to ensure Haitian 
fully understood the customers machine in-
tegration requirement. Another key point 
for Noventa was energy saving, whether 
the machine small or large. This was no 
problem for the Haitian Mars Series with 
the servo hydraulic drive concept. Noventa 

has purchased 9 Mars ma-
chines, ranging from 

From left: Lindsay Howse (Key Account  

Manager of Haitian Plastics Machinery),  

Patrick Besser (CEO, Noventa AG, Switzerland),  

Josef J. Scheuer (Managing Director, Noventa 

Thailand)

The front cover for a sewing  

machine is produced on a MA5300 

with PC S210/02 UV-stable W1214

600 kN to 10,000 kN. Each machine has 
the KEBA 4030 controller with integrated 
mold heating and hot runner control. The 
machines are fully automated with product 
handling robot and for the small machines 
integrated conveyor for product removal. 
Once special feature of the machines is the 
integration with the factory production mo-

nitoring system. This means the machines 
are monitored from Thailand 

to Switzerland, which assists 
their process engineers in 

technical support.

“Expansion into Asia is 
an important step for-
ward for our company.”

Mr. Patrick Besser,  
CEO from Noventa AG says.
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Or how to optimize a successful concept

Haitian South East Asia is one of 5 Regional Offices and sees itself as a bridge between the headquarters in 

Ningbo and the distribution and services network in what is now the highest growth market for Haitian Inter-

national. A 25,300 square meter assembly hall is being built next to the regional office by the end of 2010 for 

optimum presence and for real time availability of products.

For Peter Mei from Haitian South East Asia, 
and his team of eight in Ho Chi Ming City 
Vietnam, the major task of the sales net-
work is to be simple: Expansion of the 
Haitian market share that is already an ex-
cellent success. Anyone who has tracked 
the development of the Asian market in 
recent years asserts that the demands on 
the plastics industry have changed signifi-
cantly. 
“On the one hand the buying power in 
Asia is increasing considerably, on the other 
hand the increasing complexity of the tools 
and molded parts is challenging the com-
ponent suppliers to the greatest extent pos-
sible. The forward strategies of our clients 

and of their clients speed us on tremend-
ously. Nowhere else in the world can you 
find such a huge competitive environment 
with such an aggressive pricing”, says Mr. 
Chen Weiqun, General Manager of the Ha-
itian International export company Huany-
uan Machinery.

Score with experience and image

The constant increase in the market pene-
tration of the “Haitian” brand over the last 
50 years and the excellent image provide 
the Haitian South East Asia team with a 
healthy basis. It is now imperative to use 
this advantage and to score points with in-

novative products and optimum support. 
“Economic efficiency is one thing; profes-
sional service without gaps is another. Plus, 
our innovative products. This sets us apart 
from the competition and we gain greater 
customer loyalty in the long term”, says Mr. 
Roger Lee, Deputy General Manager of Hu-
anyuan Machinery. “And we are raising the 
ratings significantly with our new assembly 
hall” reinforces Mr. Peter Mei. A 25,300 
square meter assembly hall is being built 
on the site next to the sales office central in 
which all of the machines required for the 
market will be customized and assembled 
ready for delivery with a R&D team star-
ting at the end of 2010. The proximity to 
the customers and a comprehensive spare 
parts warehouse provide for all around cu-
stomer support. 

Proximity to the customer

The core team at Haitian South East Asia is 
made up of seven distribution and service 
experts who attend to the needs of the dif-
ferent distribution areas plus one lady for 
the back office. They are in direct contact 
with the distribution partners in the coun-
tries and support them in matters of project 
planning, pricing, competitive analyses and 
guide distribution through complex pro-
jects. Trainings are offered at regular inter-
vals in the Regional Sales Office for partners 
and customers. “We make a point that our 
team functions at a technically high level 
and is able to give professional advice to 
the clients. It is therefore important that we 
keep distribution and service permanently 
up to speed” said by Peter Mei. 

Ho Chi Ming City, place of the Regional Sales Office Haitian South East Asia
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Asia thinks different

“My area has the most difficult market glo-
bally because all the Asian competitors are 
participating in this region, especially Ma-
laysia, the Philippines, Vietnam, Indonesia 
and Thailand. Due to the tough competitive 
environment, we frequently have to deal 
with price, even through our products are 

better than those of the competitors. Be-
sides the price, our aim and the aim of the 
distributors is to enhance the pre- and af-
ter sales service.” Mr. Roger Lee explains. 
And Mr. Chen Weiqun adds “For exam-
ple the European customers do have long 
term planning, and it is difficult to convince 
them to shift from an European supplier to 
an Asia manufacturer, but once they are 
convinced, they will stick with their deci-
sion, unless we have made a big mistake. 
Things may be very easy at the outset with 
an Asian customer, but there is no loyalty 
from them, they can make a change at any 
time and in many cases, you have to treat 
them like members of your family and take 
care of everything that they request.”

Forward strategy

Our new plant in Vietnam will start to ope-
rate from 2011 onwards. Peter Mei assured: 
“We believe that this will give us better po-
sition compared with other competitors for 
machine delivery and the supply of spare 
parts as well as in customer support.“

Haitian South East Asia with new manufacturing hall with 25,300 qm

Vietnam –  
in the center of the growth
Vietnam is the world‘s third largest producer 
of rubber. Its plastics processing industry is 
projected to grow by 16-20% annually up to 
2010. Prominent speakers from the Vietnam 
Plastics Association as well as global experts 
shared their insights on topics such as new 
trends in the plastics industry in the region, 
orientation of the plastics industry in Vietnam 
and industry‘s requirements for plastics tech-
nology in Vietnam. 

„no where else is 
such a big competi-
tor environmental“
Mr. Chen Weiquen, General 
Manager of Haitian Huayuan 
Machinery
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Our hometown Ningbo
A short historical trip back to the roots of Ningbo

The history of Ningbo is closely related to the sea and the city. About 7,000 years ago, the people of the He-

mudu Culture built a fishing village, from which present-day Ningbo evolved. 

The recorded history of Ningbo can be da-
ted back to the Xia Dynasty, where the first 
written historical record of the name of the 
city appears, during the spring and autumn 
period in Chinese history, Ningbo was part 
of the kingdom of Yue, and later, when the 
kingdom of Yue was destroyed by the king-
dom of Chu, Ningbo became part of that 
kingdom. 

In the year 222 BC in the Qin Dynasty, 
Ningbo belonged to the Qin after the Qin’s 
conquery of the kingdom of Chu. The seat 
of the town was several miles to the east 
of today’s city proper. 

During the Han Dynasty, the „Three King-
doms’ Period“ and the Wei and Jin dyna-
sties, while the name of the city was slightly 
changed, the location remained unchan-
ged. It was in 621AD, that the city proper 
moved to where now the three rivers meet. 
In 627, the whole nation was divided into 
ten provinces, and county of Maoxian, or 
Ningbo, belonged to that of Jiangnan. It 
was in the Tang Dynasty that the city recei-
ved the name of Mingzhou. 

During the Tang, Song, Yuan and Qing 
dynasties, the location of the city chan-
ged from place and governing area also 

changed accordingly. In 1658 in the Qing 
Dynasty Ningbo Taidao was established, 
controlling the five counties of Yin, Cixi, 
Zhenhai, Fenghua and Xiangshan. 
Ningbo is also called “Yong”, after the 
Yong Jiang River. 

In 1987 Ningbo was listed as one of the 
cities specifically designated in the State 
Plan, and in 1994 is was deemed a quasi 
provincial-level city.

Hemudu Relics, located in Hemudu village in Yuyao City
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The Silk Road Via Sea

In the 1960s, some Japanese scholars raised the concept of the Silk Road via sea. 
For, whether by sea or land, the Silk Road refers to the broader concept enga-
ging in communication between the East and the West as in ancient times. 
Today, many research institutes, museums and memorials have mushroo-
med along the sea routes of related countries or cities, and a number of 
well-organized activities have been held. Among the 102 historical and 
cultural cities in China, Guangzhou, Quanzhou and Ningbo are most 
famous for their deep involvement in the silk trade via sea. 

Ningbo’s involvement with the Silk Road via sea since ancient times has 
been evidenced. Artifacts from the Hemudu Culture site prove that the 
locals were quite active as navigators.

It is especially noteworthy that after the Tang and Song dynasties Ningbo 
became a key port for the exporting of chinaware, making itself as famous as 
Guangzhou, Yangzhou and Jianzhou. History has also recorded the communi-
cation between Ningbo and Japan, Korea and Southeast Asia in past centuries. 

The Tianyi Pavillion Library

The Tianyi Pavillion Library, located beside 
the Moon Lake in west Ningbo City, is 
the most ancient private library in China, 
the oldest library in Asia and one of the 
oldest private libraries in the world. In 
1982, the Pavilion was listed as a natio-
nal cultural relic protection unit. 
The Library was built during 1561-1566 in 
the Ming Dynasty by Fan Qin (1506-1585), 
a native of the Yinxian County. He was under-
secretary of the Ministry of National Defense in the 

Timeline of the
Chinese History
Hemudu-Culture 5000 - 3300 BC

Xia-Dynasty 2070 - 1600 BC

Shang-Dynasty            1600 - 1046 BC

Western Zhou-Dynasty  1046 - 771 BC

Eastern Zhou-Dynasty    770 - 249 BC

Qin-Dynasty     221 - 207 BC

Western Han-Dynasty 202   BC - 8 AD

Eastern Han- Dynasty        25 - 220AD

Three Kingdom‘s Period 

(Wei, Shu, Wu)                220 - 280 AD

Jin-Dynasty    265 - 420 AD

Tang-Dynasty    618 - 907 AD

Song-Dynasty  960 - 1279 AD

Yuan-Dynasty 1206 - 1368 AD

Ming-Dynasty 1368 - 1644 AD

Qing-Dynasty 1616 - 1911 AD

1911 - 1949: Republic of China

since 1949: Peoples Republic of China

Ming Dynasty. For the storage of the variety of books he 
collected in his career as a government official, he built 

the library. 
The library has a collection of over 300,000 vo-

lumes, including over 80,000 rare books, unique 
copies and in particular local chronicles and 
records of the imperial examination in the 
Ming Dynasty, for which the library praised 
as the city of books in the south of China. 
A majority of the books are only copies in 
China and valuable literature for the study 
of traditional culture. 
In the Qing Dynasty, the Tianyi Pavilion was 
expanded into a garden, whose architec-

ture later on became the model of the li-
braries and was well known throughout the 

country. 
In 1994, the library was expanded and renamed as 

Tianyi Pavilion Museum with four functional areas of 
book collection, exhibition and entertainment. The museum 

is now a landscape building of Ningbo. 
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